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Wiley X
born to succeed

Gun Trade World recently made the trip to Wiley X EMEA headquarters
in Denmark to find out a little more about the company’s world-leading
eyewear and found a slick outfit geared up for growth.

R

egular readers of Gun Trade
World will already be familiar
with how impressive the range of
Wiley X eyewear is, but what we
discovered from our recent visit to
the company is how focused and
progressive the European arm of
the global eyewear giant is.
Wiley X EMEA (Europe,
Middle East and Africa) is one
of the true success stories in our
industry right now, with strong
growth curves and, from what Gun
Trade World observed during our
two-day stay, a young, vibrant and
dedicated workforce that are all
moving towards the same common
goal. The company’s new offices,
situated in the rural west Danish
countryside, form the perfect base
to test the performance of the
Wiley X range. Hunting is rife in
the area and what’s inspiring about
the company is the number of staff
that have an active enthusiasm for
hunting, meaning it’s not just a job,
it’s a passion too.
One of those passionate hunters
is Wiley X EMEA vice-president
and outdoor director Thomas
Wæver. He not only works hard
to cultivate the Wiley X brand,
he also enjoys using the product,
something you don’t always witness
at other companies, and trusts the
eyewear not to let him down.

Thomas Wæver
(left) with Jan
Mikkelsen. Their
great working
relationship is
key to Wiley X
EMEA’s success.
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PATH OF PROGRESSION

Since 2007, when Jan Mikkelsen,
Wiley X EMEA president, took
ownership for the American brand
of high-performance eyewear, the
European arm of the company has
gone from strength to strength. Jan
quickly made the brand a success
and when Thomas joined in 2010

Testing
Wiley X
eyewear.
his expertise complemented Jan’s
and they forged a strong team to
move the company forward in a
fast yet stable manner.
In Thomas’ words: “It’s a match
made in heaven.”
As we chatted business in the
Wiley X meeting room, you could
clearly sense the great working
connection that they have.
However, describing it as a
meeting room certainly does the
facility a disservice. Every last detail
is designed to give the best possible
experience to the workers and
visiting potential clients. Partners
want to be able to have conviction
in a brand and it is clear that Wiley
X is trusted.
“We’ve been planting the seeds
for years and now it’s time to
harvest,” said Jan, as we surveyed
the latest products adorning the
showroom display cabinets. “For
the last six years we have shown
positive numbers and for this
to happen we basically tore the
company apart and rebuilt it. We
dismissed the old-school thinking.
“One of the major landmarks for
us was to view each country as a
different market rather than seeing

Europe as a whole. This, combined
with having knowledgeable
employees in each sector, really
helped us to grow. People buy from
people they like and trust.
“Now the company is very fluid
and structured. Everybody knows
what his or her job is and they are
experts in their particular fields. A
good analogy would be to say we
were like an oil tanker, but now you
could liken us to a Jet Ski, reacting
fast to any situation that is thrown
at us. We have really worked hard
to create a team spirit to be proud
of.”

UNIQUE PRODUCTS

As with all companies, product is
at the heart of everything it does
and Wiley X believes its range of
innovative and protective eyewear
surpasses all other brands in the
market.
Thomas was quick to point out
the unique selling points of the
Wiley X range.
“All of the Wiley X range are
certified to the highest levels,”
says Thomas. “They are tested for
high-velocity impacts, high mass
impacts, some models go through

VO ballistics tests and more. They
have to meet these requirements
for use in the military so when
your customers buy a pair of Wiley
X glasses you know they won’t let
them down.
“Another unique selling point is
the Facial Cavity Seal that protects
the wearer from fine dust, pollen, as
well as wind. These removable seals
completely take away peripheral
light, leading to optimal optical
clarity.”
Because all of the Wiley X
hunting and fishing range is so
stringently tested there is a huge
crossover in applications.
“We know that a lot of shops sell
hunting and shooting products and
many hunters also fish. With Wiley
X your customers can be sure they
are being protected and are using
the latest technology, whichever
Wiley X style they decide to
purchase.”
If it’s world-leading eyewear
with unique selling points in
abundance that you’re looking for,
then Wiley X could be the brand
for you. There’s a huge range to
choose from and with distribution
on site in a clean, organised
warehouse, you’ll be safe in the
knowledge that your orders will
arrive on time.
In a competitive industry it takes a
lot of effort to stand out and Wiley X
EMEA has done just that. GTW
Wiley X EMEA
T: +45 96 93 00 45
W: www.wileyx.eu
Wiley X USA
T: +1 800 776 7842
W: www.wileyx.com
www.guntradeworld.com
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