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The show goes
on for

Wiley X

Wiley X and its subsidiary, Wiley X Europe, have just
returned from showing at the world’s two biggest fishing
trade shows, ICAST and EFTTEX. TTW speaks to each
company’s outdoor director to discover how the brand
works in unison to promote a global message.

“E

FTTEX is always one of the
most important shows for us, but
this year was probably the best
one yet,” explains Thomas Wæver, European
vice-president and outdoor director for
Wiley X Europe.
Thomas is speaking to Tackle Trade World
having just returned from Warsaw, Poland,
for the 34th edition of Europe’s premier
fishing-tackle trade event, EFTTEX.
“We took our biggest booth space at the
show to date and I made it the first show
where I did not arrange any meetings with
current distributors.
“As a consequence, I had more time to
spend with potential new markets and to
meet with new distributors.
“I have a goal to visit my existing
distributors once each per year, so I will
be doing that separately, away from
EFTTEX.”

As a result of Thomas’ change in strategy
at this year’s event, he concluded deals for
Wiley X to be distributed in the fishing
markets of France, Denmark, Romania and
Ukraine. He also told TTW that there are
several others that he has yet to finalise.
The deals were aided by the launch of
17 new models by Wiley X at the show –
something Thomas admits that some people
were actually quite surprised by.
“I used to have to beat the door down
with new people to get them to pay
attention to Wiley X, now I have people
confronting me,” he says. “People who
know I have a distributor in their country
will say: ‘Can you please keep us in mind in
case that doesn’t work out because we want
to be the Wiley X distributor.’
“I am always on the lookout for new
distributors in places where we are not
present at the moment. So this is a nice
scenario for me.”
Wiley X Europe is also particularly
strong in the outdoor market, which, like
the fishing market, is fast growing for the
brand.
“This gives us different perspectives and
different markets where we are market
leading. If I have the upper hand in one
of the outdoor fishing/hunting markets,
then I can have the same with others.
Some markets can be combined, but where
possible I like to split. I prefer a company to
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Visitors came thick and fast to
the Wiley X booth at EFTTEX.

specialise and focus on one specific market.
I don’t want to have distributors just sitting
on exclusivity.”
It also has strength in the hunting market
and is the proud producer of eyewear for
top firearm brand Blaser. It is a regular
exhibitor at Germany-based hunting and
outdoor show IWA and has also re-signed
for a booth at EFTTEX in 2016, in
Amsterdam, the Netherlands.
“ICAST is simply a great opportunity
to expose and immerse our brand into the
market; it’s a very big deal to be here.”
These are the words of Wiley X USA
director of outdoor sales Ray Hill, while
talking to TTW at the show.
“We have a fantastic story to tell with our
brand – the incredible quality and clarity
of our huge range of polarising lenses,
which are ANSI and EN certified offering
unrivalled protection – and that story can
be perfectly outlined to the trade, media and
pro staff here at ICAST.”
Wiley X USA also took its largest ever
booth at the show this year making it the
eighth consecutive year showcasing its
premium eyewear. It took full advantage,
with a new custom-build stand that
showcased its updated, cleaner branding
and also provided the perfect stage to show
off its plethora of new models.
“We had three of our sponsored pros
on the stand throughout the show, which
created a lot of interest, as well as other
anglers who are endorsed by us in the
saltwater market.
“Being here has helped to round off our
various marketing strategies in 2015 and

One of Wiley X USA’s pros Scott Ashmore (left) with
Wiley X director of outdoor sales Ray Hill at ICAST.

we are very happy with the way things are shaping up. The message
that Wiley X offers absolute premium protection is getting out
there as more and more people use our eyewear to pursue their
outdoor passion.
“ICAST continues to deliver strong impact for our brand
through the various media channels, new and existing, that we
utilise to educate the market about our products.”
Ray also reported to TTW that he encountered a nice mix of
new and old customers at the show and that some interest was also
sparked in the fly fishing market at co-locating IFTD show.
“We are already signed up to return in 2016 and we look forward
to continuing our progress in increasing market share in the
fishing-tackle industry. Being able to have independently operated
presences here and in Europe, but communicating a strong and
consistent message, is proving a very workable and fruitful strategy
for us.”

