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WILEY X EUROPE PARTNERS
WITH PURE FISHING
Leading sunglasses and
protective eyewear brand Wiley
X has added yet another strong
partner to its growing network
of distributors – this time the
Danish arm of global tackle
giant Pure Fishing.
Pure Fishing Denmark
will be exclusively handling
the distribution and sales of
Wiley X’s range of protective
polarising eyewear alongside
its portfolio of internationally
recognised fishing brands.
Christen Stenlid, sales
director for Pure Fishing
Denmark, is delighted to add
Wiley X to his company’s
stable. He said: “By signing
up with Wiley X we will not
only be signing with one of
the strongest brands in the
business, but also with a
brand that, as I see it, has the
strongest growth potential of all
premium eyewear brands and
this will complement our other
brands and products perfectly.”
This deal takes the number
of international distributors
working with Wiley X to over 30,
with much more on the cards
according to the company’s
European vice-president and
outdoor director Thomas
Wæver.
“Going forward I look forward
to be working with Pure Fishing
led by Christen, because it’s as
professional as they come. Its
market relations and know-how
is simply impressive and will be
of great value to Wiley X in the
future. I warmly welcome Pure
Fishing to the Wiley X family
and I look forward to learning a
lot from the company, allowing
us to build our brand further.”

Carp Only signs
deal with Amiaud
Up-and-coming carp-bait
brand Carp Only has signed a
distribution deal with French
tackle firm Amiaud that will
see its products distributed
in France, Belgium and
Luxembourg.
The deal means that Amiaud,
one of Europe’s oldest fishingtackle manufacturers, will be
supplying its retail chain with
Carp Only’s innovative products
with immediate effect.
“Through this deal
we broaden our
horizons and we
believe in a futureoriented added
value,” explains
Amiaud CEO Franck
Amiaud. “This
phenomenon is

well placed within the current
trend within our industry; it’s
nothing new and clearly opens up
perspectives for both. The result of
this partnership should also lead
to growing a durable, successful
partnership with the existing
clientele with the intention to
increase and to optimise the
results.’’
Meanwhile, Carp Only boss
Frans de Ceulaer added: “Strategic
partnerships generally offer good
prospects, greater opportunities to
further develop existing activities
and especially lead both parties to
new contacts and knowledge. The
pressure on smaller companies
will increase, so they go looking
for alliances, in the first place to

preserve and to develop their
market. We are pleased with this
agreement and are confident we
have made the right decision.”
Carp Only is a family run
business started by bait-market
expert Frans de Ceulaer in the
wake of the demise of Pure
Fishing’s Berkley Gulp! bait
brand. Frans is the former
product innovation director for
that Pure Fishing brand, and
together with his sons Filip
and Pascal, they are hoping to
continue to grow the company.

CARP ONLY
www.carp-only.com

AMIAUD
www.amiaud-peche.fr

SIMMS STRENGTHENS ITS SENIOR MANAGEMENT TEAM
Leading technical
fishing apparel brand
Simms has announced
that accomplished
industry executive Lee
Fromson is joining its
senior management
team.
Lee joins Simms as
executive vice-president
and will be responsible

for heading up the
product and operations
departments of the
Bozeman, Montanabased company.
“In our quest to drive
product innovation and
provide better solutions
for serious anglers,
while continuing to
improve our delivery

and service levels to
our dealers, we have
hired one of the most
talented executives in
the outdoor industry,”
said K C Walsh,
president of Simms. “I
have known Lee for
almost 20 years, and I
am thrilled that he is
joining our team.”

